
SATURDAY, OCTOBER 7, 2017  SAM HOUSTON PARK DOWNTOWN

2017 KOMEN 
HOUSTON AREA
TEAM CAPTAIN

GUIDE

7:45am Opening Ceremonies & 
 Memorial Birds
8:00am 5K Timed Competitive Run
8:10am 5K Non-Competitive Run
8:25am Family Walk/Kids K 
 by National Oilwell Varco
8:40am 5K Walk
9:15am Runners Award Ceremony
10:30am Survivor Celebration                                                                                       

Register Online
komen-houston.org
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HELLO TEAM CAPTAINS
Thank you so much for your support and leadership by stepping up as a 
team captain for our 2017 Komen Houston Race for the Cure®! Whether 
you are a returning team captain or participating for the first time this 
year, Susan G. Komen Houston is thrilled to have you be a part of our Race 
against breast cancer!

This guide is designed to 
give you all the information 
you need to build a team 
and exceed your fundraising 
goals for the 2017 Komen 
Houston Race for the Cure®! 
As you work through the 
Race fundraising season, 
please remember that we 
are a valuable resource 
and here to help you every 
step of the way. But, most 
of all, have fun!

BEING A TEAM 
CAPTAIN
Team captains are incredible 
leaders in building race 
participation and helping up 
reach our fundraising goals. 
It says a lot about who you 
are and your commitment to 
your team, to fundraising, 
to breast cancer survivors 
and to eradicating this 

awful disease.

MARK YOUR 
CALENDAR
ONLINE REGISTRATION
Register now at 
Komen-Houston.org

CLOSES FRIDAY, 
SEPTEMBER 30, AT NOON

IN-PERSON REGISTRATION 
& PACKET PICK-UP
Academy Sports + Outdoors 
9734 Katy Freeway 
(at Bunker Hill)   
Houston, TX 77055

Wednesday, October 4th 
10am – 7pm

Thursday, October 5th 
10am – 7pm

Thursday, October 6th 
10am – 5:30pm

TOP FUNDRAISER 
TEAM CONTEST
Deadline: Tuesday, October 3 
by 12:00 noon
Team donations must be 
submitted online!
Team must raise $1,500 or 
more to qualify.

KOMEN HOUSTON 
VIPs
The top five fundraisers from 
that team and their team 
captain will be granted access 
to the VIP breakfast on race 
morning. Additionally, the 
top five fundraisers and their 
captain will have the distinct 
honor of leading our survivors 
to the Survivor Path. Donations 
for individuals and teams must 
be submitted online by noon 
on Tuesday, October 3 to be 
included in the VIP contest.

RACE DAY REGISTRATION
Saturday, October 7 
6:30am – 7:30am 
Sam Houston Park Downtown

TOP FUNDRAISER DEADLINE 
TO BE INCLUDED AS A 
PRIZE WINNER FOR THE VIP 
BREAKFAST ON RACE DAY

Tuesday, October 3 
by 12:00 Noon
This is one contest! Fundraising 
continues past this deadline 
until December 31, 2017.
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TEAM CAPTAIN CHECKLIST

 SET A RECRUITMENT GOAL 
Team captains have shared 
with us that having at least 
6 members on your team 
forges team spirit, generates 
new and creative fundraising 
ideas, and of course allows 
your team to increase your 
fundraising efforts. Or, if 
you’re a corporate team, at 
least 20% of your workforce 
creates the same momentum.

 HOST A TEAM 
KICKOFF MEETING 
Can’t all meet in person? 
No worries! Have an 
e-meeting. Introduce each 
other either in an email or 
on a conference call.

 PERSONALIZE YOUR 
PARTICIPANT CENTER 
After you’ve started or 
reformed your team, be sure 
to personalize your fundraising 
page through the Participant 
Center. It’s easy to use, allows 
you to support your team in 
their fundraising efforts, 
communicate with team 
members and encourages 
team spirit. What a difference 
it makes. Last year, 93% of 
Race donations were made 
online through participant 
pages!

 SEND EMAILS FROM YOUR 
PARTICIPANT CENTER 
Log in to recruit and manage 
team members, request 
donations, and download 
fundraising resources. Use our 
prepared email templates or 
create your own.

 SET A TEAM 
FUNDRAISING GOAL 
Aim big but keep it realistic. 
Ask each team member to 
commit to fundraising. Last 
year, the average fundraising 
participant raised more 
than $137.

 FUNDRAISE FROM YOUR 
FACEBOOK PAGE 
Social media is a great tool 
to recruit team members and 
donors. Create a group on 
your Facebook and get your 
friends and family in on the 
action. Encourage your group 
to share their personal stories 
about breast cancer or Race. 
You’ll be connecting people 
not only to our mission but to 
each other as well!

 ASK YOUR HUMAN 
RESOURCES DEPARTMENT 
ABOUT YOUR COMPANY’S 
MATCHING GIFT PROGRAM 
Be sure and have each of your 
team members do the same. 
This is an easy way to double 
your donations at no cost to 
you or your donor.

 SHARE COMMUNICATIONS 
FROM KOMEN HOUSTON 
Your team craves 
communication from you. 
Be sure to share all 
communications you 
receive from us with 
your team.

Making the decision 
to be a Team Captain.
It says a lot about who you 
are and your commitment 
to your team, to fundraising, 
to breast cancer survivors, 
and to eradicating this awful 
disease. This checklist is de-
signed to help you make the 
most of your efforts by giving 
you easy and creative ideas to 
communicate with your team 
and assist them with their 
own fundraising ideas. Post 
this list where you will see 
it every day, and be sure to 
check off accomplishments. 
Of course, don’t forget to 
communicate those accom-
plishments with your team.

Post this somewhere you will see every day. Be sure to check off your 
accomplishments!



FUNDRAISING TIPS & IDEAS

FUNDRAISING TIPS
• Ask BIG. Ask everyone you know for at least $10.

• Ask for a donation instead of a birthday 
or anniversary gift.

• Encourage those who can’t attend the Race 
to participate in Sleep in for the Cure®.

• Email friends and family. Email is the easiest 
and most successful way to ask for donations.

• Honor someone. Let everyone know your team 
is walking in honor of someone.

• Use your personal donation webpage included 
with your registration.

FUNDRAISING IDEAS
• Hold a bake sale or spaghetti dinner.

• Have a garage sale.

• Host a home party (jewelry, candles, clothing, etc.).

• Make and sell pink ribbons.

• Put out a jar to collect change in the cafeteria, 
reception area, etc.
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Be creative and fun. 
The only one who 

can’t give is the one 
who isn’t asked.

Fundraising should be fun, not dreaded. The more excitement you create, 
the more people will want to be a part of it.

Remember, if YOU are 
having fun, your team will 
too! Brainstorm as a team. 
Get creative. Think of ways to 
work together. Advertise your 
participation. Just ask people. 
Remember: you are asking for 
donations on behalf of people 
in great need—not for your 
own gain.

NATIONAL SPONSORS


